Tikrit Journal of Administrative and Economic Sciences, Vol. 19, No. 64, Part (1): 472-485
Doi: www.doi.org/10.25130/tjaes.19.64.1.26

Tikrit Journal of Administrative

and Economics Sciences
4,,41.,.435\113 QJ\J}’\ eM G S0 ‘U;.A

ISSN: 1813-1719 (Print)

The Role of Digital Content Marketing in Purchasing Decision Making
An exploratory study of the opinions of a sample of customers in

selected car showrooms from the city of Mosul

Maysam Abdullah Qutran*, Munther Khuder Yaqoob
College of Administration and Economics, University of Mosul

Keywords:
Digital content marketing, dimensions

of  digital content  marketing,
purchasing decision making.
ARTICLE INFO

Article history:

Received 10 Aug. 2023
Accepted 30 Aug. 2023
Available online 31 Dec. 2023

©2023 THIS IS AN OPEN ACCESS ARTICLE
UNDER THE CC BY LICENSE

http://creativecommons.org/licenses/by/4.0/

>3

*Corresponding author:
Maysam Abdullah Qutran
College of Administration and Economics,
University of Mosul

Abstract: The study aims to identify the role of
digital content marketing in its dimensions in
purchasing decision-making, as it is noted that
there are many car showrooms that publish their car
products through social media platforms, but they
did not take the correct marketing measures in
promoting them. Two hypotheses were formulated
stating that there are correlation and impact
relationships between digital content marketing
and its dimensions and purchasing decision-
making. The research sample consisted of (60)
customers who frequent a number of selected car
showrooms in the left side of the city of Mosul. The
descriptive analytical approach was used through
the use of the statistical software (SPSS Ver.24), as
well as extracting the values of the correlation and
influence  coefficients through which the
hypotheses were tested.

The study reached a number of conclusions,
the most important of which were: The concept of
digital content marketing is one of the modern and
effective concepts, especially in light of the
technical development, spread, and expansion,
which organizations and companies take into
account when initiating their digital promotional
activities in delivering the advertising message.
The proposals, the most important of which were:
the need to choose clear and understandable digital
content by adhering to language rules, spelling
accuracy of content, and enhancing digital content
with pictures or video clips of the advertised car
product, in order to achieve the response of
customers who follow their electronic pages, and
gain confidence and support for the digital
platform.
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