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Abstract: The research aims to assess the
effectiveness of guerrilla marketing strategies
in enhancing consumer behavior towards
organizations to achieve communication and
success. Retail stores in Mosul were chosen as
the research community, and a sample of (108)
employees from those stores was randomly
selected for the study. The researcher utilized
a validated and reliable questionnaire as the
primary data collection tool, analyzed using
the statistical package for social sciences
(SPSS21) with various statistical methods.
The research was supported by a set of
hypotheses that were tested through a series of
statistical analyses, reflecting the confirmation
or rejection of these hypotheses to reach
conclusions that support the main research
hypotheses. The researcher arrived at several
findings, including the organization's need to
incorporate local culture into the advertising
content received by customers. In line with the
conclusions, the researcher proposed several
suggestions, such as emphasizing the
importance of the organization's ability to
integrate local culture into the advertising
content received by customers.
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