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b)) Qlatinl Je Jaall 5 agale Laleall g s dl A glu agd e 3 08 Sladil jiuy daaidll
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e Jlae & 558l o (55 e V) e (& Faa) i) salpaall mllaias Jeriaal (g J sf
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Acliall Jlae b am s cae Y eaall i s 61S3 8 65 A (ol (GinTy g ¢ pudliall Aga) ga
clebaial S 5 :Importance of Strategic Sovereignty 4l i) sabwal) 4aai
BalELY) 5 dpuadlitl) Cllad) yiuY) e 1A gz g ST U o) s aa e (3_paall 535S o sl
Gias e o Aantl i) sl o Gl Cp paall alaea iy 4 sal) <l (4
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VIF | dadla | 0.7<(0sS5) VIF | daadl | 0.7<(0589)
3.039 | Llaal | 0.861 | SS1 | 4.937 | Lusl | 0.851 | MI1
3.737 | Llaal | 0901 | SS2 | 4.838 | Llual | 0.885 | MI2
4388 | Llial | (0881 | SS3 | 4.264 | Llual | 0.869 | MI3
4396 | Llua) | 0909 | SS4 | 4.892 | Llsl | 0.883 | MI4
3.872 | Llaal | 0911 | SS5 | 4.216 | Llsl | 0.871 | MI5
4.026 | Llas) | 0.848 | SS6 | 3.711 | Llusl | 0.847 | MI6
4622 | Llas) | 0926 | SS7 | 4.156 | Llsl | 0.845 | MI7
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2.627 | Ll | 0752 | MI16
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0.980 5 S Wi0.7) < 0.975 gl 5 S Wi0.7) <
(SPSS-24) zali y s jaa e aldie YU Glalll dlae) a1 jaadll
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