Tikrit Journal of Administrative and Economic Sciences, (30/9/2022); VVol. 18, No. 59, Part (2): 262-273
Doi: www.doi.org/10.25130/tjaes.18.59.2.16

Tikrit Journal of Administrative

And Economics Sciences
alaiBy) g 4y )y glall oy S5 dloa

ISSN: 1813-1719 (Print)

Diagnosing the reality of Emotional Marketing in Communication
Companies: An analytical study of the opinions of a sample of Asiacell
customers in Nineveh Governorate

Researcher: Meryam Aead Youssef Prof. Dr. Alaa Abdel Salam AL hamadani
College of Administration and Economics College of Administration and Economics
University of Mosul University of Mosul
meryam.20bap188@student.uomosul.edu.iq Alaa-abdulsalam@uomoul.edu.iq
Abstract:

The current research aims to diagnose emotional marketing and the extent of its
use in the company in under study. As emotional marketing is one of the modern
concepts of marketing to ensure that organizations remain in competition, maintain their
market share, achieve high profits by going to emotional marketing, and measure the
extent to which emotional marketing is used in the research organization.

The descriptive analytical method was used to collect, describe and analyze data.
The research sample consisted of 354 individuals from the clients of Asiacell Company
in Nineveh Governorate, data were collected from them using the questionnaire, which
represented the main tool for the research.

The research reached a set of results, the most important of which are: The
company in question adopts emotional marketing in its activities in a limited way,
which is reflected in the process of attracting customers and attracting them to purchase
its services compared to competitors. The results show that there is a gap between the
efforts of the researched company and what is required and desired by customers, and
the percentage of attention to their needs is limited. Recommendations were put
forward, the most important of which is the need to deal with the concept of emotional
marketing by the company in question to maintain existing customers and obtain new
customers.
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