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Abstract: This research aims to discover the
impact between Demarketing, reducing
consumer addiction, and shifting towards the
green consumer. This research highlights the
use of Demarketing in reducing consumer
addiction and spreading awareness of the
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e Ju elld Gl aal g g lusall Jalaa g 5381 13 11 5 +1 O L - o) i Al < uacial)
s bal) Undl) 21 Al o lalaall 4y gina 2aa% 2y g comima (uSall 5 4 8 Aplay) A8dle 2 ga
G sinsa 2ie .96 (0 el tAad (585 Ol s T e Caing 53 5 Bootstrapping alasiul
.(Hair et al., 2017) 0.05 s 3 4, sixa

2555 Al 5 @il el 3 sl uiall ppasi ) ol Jeleo i 1R? ypaadl) Jalaa
O 8 il 1)) il of N (Ghafoora and Al Khazrajb, 2023) Jlils 150 n Le 4iad
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3 Yie dale Lpulua S Al 4al 5 s S a0 (8 ) ailial dually 53 Fie daal
alie dlia (Nguyen-Viet, 2023: 101) »ad¥) llgindly S alaial 2l e Lliall
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Claladl 5 SOiaY) Glad¥) (e dmy O Sy (Sl 35l o) 8 (Tielung et al., 2022)
Jds~is .(Soule et al., 2015: 1410) llall (e a3 A8 ot Jiluy i3 e Jord Al
ey (Zengin et al., 2023: 35) Aull daay sadey daa Ay cladie L) lhall
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